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BA (HONS) BUSINESS ADMINISTRATION
DE MONTFORT UNIVERSITY (DMU)

in partnership with

NIELS BROCK (NB)

COPENHAGEN BUSINESS COLLEGE

1 INTRODUCTION
De Montfort University is a university incorporated in the United Kingdom by the Education Reform Act 1988 and granted University status by order of the Privy Council in 1992.

Niels Brock, Copenhagen Business College, established 1881, is the oldest and largest business college in Denmark. 

This CURRICULUM describes the Final Year of the 
· Bachelor of Arts (Honours) Business Administration Degree, De Montfort University, as it is delivered in Copenhagen, Denmark by Niels Brock, Copenhagen Business College, Faculty of Professional Higher Education. 
This description is issued without prejudice to the right of De Montfort University and Niels Brock to make such modifications as they consider necessary, without prior notice.
It is an intensive programme of study, which means that it is necessary for students to attend regularly and to participate fully in the classes. In terms of status, participants are both students of De Montfort University and students of Niels Brock.

2 AIM and Objectives 
The purpose of this programme of study is to develop the students´ abilities, building on the foundations laid in the Danish national 2-year+ AP business degree programmes, e.g.:

· AP Degree in Financial Management, 
· AP Degree in Marketing Management
· AP Degree in Retail Management

and other equivalent Danish or international business degrees/diplomas - enlarging and strengthening the knowledge and skills already learnt and introducing new concepts and procedures.  This is to ensure that graduates will be able to evaluate theory and put it into practice in order to improve their effectiveness and efficiency as business people. The main focus is on theoretical content, analytical rigour and critical application, in a context of knowledge and experience relevant to future managers.

The overriding aim of this programme of study is to prepare managers who can evaluate theory and put it into practice in order to improve effectiveness. The aim will be met by achieving the following objectives:

1.
Stimulating the intellectual development of students through an academically challenging range of inputs presented in a modular fashion.

2.
Providing opportunities to reflect critically upon the nature of their professional activities in the light of modern theoretical perspectives so that they may evaluate these and improve their own performance.

3. Providing students with an awareness of the impact of private sector organisations in a series of wider contexts.

4.
Encouraging the exchange of ideas, perspectives and information.

3. LEARNING OUTCOME
Upon successful completion of the programme of study, graduates will be able to:

· Select from and discriminate between a range of analytical business frameworks;

· Utilise those analytical business  frameworks in a variety of business contexts;

· Gather, synthesise, analyse and use data to reinforce arguments and to provide empirical evidence in a variety of written formats;

· Produce well structured and coherent written material, which will be suitable for a number of work based situations;

· Apply theoretical models and their predictions to real world situations;

· Take an overview of an organisation and understand the relationships between its components and in turn  their relations and that of the whole organisation to a variety of business contexts, within which the organisation operates;

· Prescribe short, medium and long-term actions for firms and make recommendations with regard to appropriate disposition of resources.

4. THE Structure

This programme of study is taught and assessed at Niels Brock, Copenhagen Business College, Denmark, concurrently with the 3rd and final year of the Business Studies Degree offered at De Montfort University, Leicester, England.

The programme offers a BA Honours qualification in a modular package, consisting of  2 core modules and 3 or 4 specialised stream modules over two semesters. Each module is valued at 15 UK credits (7.5 ECTS) or 30 UK credits (15 ECTS). All modules run across both semesters, and will be examined at the end of the second semester.

· Core Modules (for all 3 streams):
	Code
	Module
	UK Credits
	ECTS Credits

	CORP 3501
	Strategic Management
	30
	15

	CORP 3502
	Contemporary Business Issues
	30
	15


· Finance Stream:
	ACFI 3205
	Accounting and Finance Project
	30
	15

	ACFI 3211
	Forensic Accounting
	15
	7.5

	ACFI 3217
	International Developments in Accounting 
	15
	7.5

	Total Credits
	
	120
	60


· Marketing Stream: 
	MARK 3008
	Marketing Project
	30
	15

	MARK 3012
	Global Marketing Strategies
	15
	7.5

	MARK 3014
	Customer Management
	15
	7.5

	Total Credits
	
	120
	60


· Strategy & Management Stream:

	CORP  3364
	Crisis & Business Continuity Mgt.
	15
	7.5

	CORP  3500
	E-Business
	15
	7.5

	CORP  3506
	Creative Action in Organisations
	15
	7.5

	CORP  3600
	Greening Business
	15
	7.5

	Total Credits
	
	120
	60


UK credits for the top-up study year constitute CATS 120 (= 60 ECTS). With Accredited Prior Learning (APL) of the qualifying 2-year+ AP Degree, total UK credits are 360 (= 180 ECTS).
Core Modules
CORP 3501 Strategic Management 
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Credit Value: 30 UK credits = 15 ECTS

1. Module Characteristics 

This module aims primarily to ensure that students understand the nature and meaning of corporate strategy and are able to assess the strategic position of corporations operating in complex global markets. 

The module emphasises concepts and tools necessary for critical strategic analysis. It focuses on specific strategic issues and challenges that affect contemporary business operations, including mergers and acquisitions, strategic alliances, knowledge management. A strong focus will be placed on the management of change, organisational learning and strategy implementation. 

2. Learning Outcomes 

Understanding and appraisal of strategy concepts: students can demonstrate understanding and competent use of strategic management concepts 

Strategic analysis: students are able to selectively use analytical concepts and develop a well-founded strategic analysis of a company case. 

Analysis and proposal presentation: Students are able to synthesise their strategic analysis and present their findings to an audience. 

Team working: Students are able to effectively engage in collaborative learning in the context of case study analysis and can evaluate one another's contribution to the process 

Critical thinking and understanding of the strategic management literature: students can successfully engage in individual learning and are capable to research, reflect upon and critically grasp contemporary strategic issues. 

3. Module Key Words 

- Strategy
- Strategic audit 
- Strategic Management paradigms 
- Globalisation 
- Environmentalism 
- Leadership 
- Stakeholder Management 
- Organisational learning 
- Knowledge Management 
- Corporate Culture
- Innovation 
4. Assessment
	Component Type
	
	Duration of assessment 
	Assessment Weighting
	

	Group Presentations: 
Topical Case Study Report:
Exam
	
	 


3 hours
	25%

35%

40%
	


5. Module Learning Materials 
Core text: 
Lynch, R. (2009) Strategic Management,(Customised Edition) Pearson Custom Publishing, compiled by David Orton

Main additional texts:

De Wit, B and Meyer, R. (2004) Strategy Process, Content, Context: An International Perspective, Thomson

Grant, R (2005) Contemporary Strategy Analysis, Blackwell

Mintzberg, H. (1994) The Rise and Fall of Strategic Planning, London, Prentice-Hall

Mintzberg, H., Lampel, J. Quinn, J.B. and S. Goshal (2003): The Strategy Process: Concepts, contexts, cases, London, Prentice-Hall
Senge, P.M. (1990) The Fifth Discipline: The Art and Practice of the Learning Organisation, New York, Doubleday
Journals: All major business and strategy journals 

CORP3502 Contemporary Business Issues
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Credit Value: 30 UK credits = ECTS 15
Required Prior Learning: European Business Issues or Business Economics 

1. Module Characteristics 

This module is designed to address a number of current issues facing business today. In particular, it aims to provide students with a deeper appreciation of the role of business in society, together with an insight into alternative economic and social structures. It specifically sets out to challenge many implicit assumptions and accepted norms. In particular, the module:

· Considers the social, ethical and environmental implications of operating within a market system by critically examining important issues such as Business Ethics, Corporate Social Responsibility, and Sustainable Development. 

· Assesses the alternative methods of Corporate Governance available to shareholders, government, and the wider society, through which they may attempt to control or guide the actions of business. 

· Explores and evaluates the economic rationale underlying dominant business ideologies. This involves taking a critical look at Business Strategy and the growing use of Management Consultants. 

· Examines the impact of new technology, and particularly the Internet, on business; and explores the emergence of the so-called New Economic Model. 

· Promotes insight into the operation of various types of market economy by contrasting the macro-economic systems of the UK, Germany, and Japan, before considering the effects of Globalisation and Multinational Corporations on national economic policies. 


2. Module Key Words 

Critical Evaluation and Analysis, Critical Perspectives, Business Ethics, Corporate Social Responsibility, Sustainable Development, Sustainability, Corporate Governance, Management Consultants, Third Sector Organisations, Globalisation, Privatisation 
3. Assessment
	Component type
	Description
	Length/ duration
	Assessment Weighting
	

	Individual assignment
	Individual written assignment in essay form submitted in two parts: a) By end of week 10 (50%) b) By end of week 20 (50%)
	2000 words
2000-3000 words
	40%
	

	Tutorial presentation and debate
	Group presentation & debate (max 2 or 3 people per group)
	15 minutes + support evidence
	15%
	

	Exam
	Individual exam, part-seen, closed book, three essay type questions from six
	3 hours
	45%
	



4. Module Learning Materials 
Mandatory text:
Daft (2006): The New Era of Management, Thompson 

Other texts include:
Carroll A B & Buccholtz A K (2000) Business & Society, Ethics and Stakeholder Management, South-Western College Publishing
Hutton, W (2002) The World We're in, Little Brown
Hutton, W & Giddens A (2001) On the Edge, Living with Global Capitalism, Vintage Press 
Moon C & Bonny C, (2001), Business Ethics, Facing up to the Issues, Profile Books Ltd 

Students are recommended to regularly read leading newspapers and magazines including The Financial Times, The Times, The Guardian, The Economist, Business Week, AsiaWeek, The Wall Street Journal etc. 

Finance Stream Modules
ACFI 3205 Accounting and Finance Project
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Credit Value            30 UK credits=ECTS 15
Module pre-requisites: Students need a basic working knowledge of Accounting, Finance or Financial Management covering both theory and research methodology. 

Students must possess the necessary academic attitude for the successful completion of an Honours project, including its ethical dimension and the full legal and regulatory implications of plagiarism. 
1. Module Characteristics 

A dedicated, academic approach to a traditional Honours level project in Accounting or Finance. Students will lead the module in terms of project design and preparation whilst supervisors will be limited to an advice and guidance role only. Supervisors will not specifically aid students with the style, presentation or content of the project, except in an advisory role. 


2. Learning Outcomes 

1   Subject-specific 

To select a project topic with a demonstrable Accounting or Finance input, suitable for directed private study with minimal supervision to meet a given deadline. 

2   To identify, acquire and utilise suitable sources of literature and data necessary to support the project. 

3   To identify, develop and apply suitable research methodologies required to evaluate both published and original data. 

4   To clearly identify and accept the responsibility for ethical issues and professional codes of conduct in accordance with the University's 'Human Research Ethics Policy' and recognise the legal and regulatory implications of plagiarism. 

5   To personally generate a professinal project free from major errors with minimal supervision within agreed guidelines based upon the learning outcomes 1 to 4 above. 

6   To demonstrate a systematic understanding of the available source material and critically analyse its weaknesses using theory, reasoned argument and appropriate research methodologies. 

7   To summarise the major issues covered, including ethical dilemmas,based upon independent criticism and analysis. 

3. Assessment 
Component: The Research Proposal  
Weighting: 30%   
Component: The Project  



Weighting: 70%   
4. Literature
Mandatory: Saunders, Lewis, Thornhill (2009): Research Methods for Business Students, 5e, Prentice-Hall

ACFI 3211 Forensic Accounting
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Credit Value            15 UK credits=ECTS 7.5

Module Pre-requisites - Whilst no specific module is pre-requisite students need to have a basic understanding of accounting documents including balance sheets, profit and loss accounts, bank statements, invoices and credit notes. 

A working knowledge of the Internet is needed and a practical knowledge of spreadsheets and word processing is expected. 


1.  Module Characteristics 

A module designed to examine the areas of accounting fraud, cyber crime and legal valuations within a context of litigation where the accountant acts as an expert witness or primary investigator liasing closely with lawyers and other legal advisors.. 

2.  Learning Outcomes 
Subject specific knowledge and skills: 

To evaluate the role and appraise the processes of the accountant acting in support of litigation as an expert witness or primary investigator. 

To appraise and apply the theories and practices of valuation in support of litigation within a series of given situations. 
To critically evaluate the practices of fraud investigation and detection within a series of given common fraudulent scenarios. 

 To review and evaluate the development of cyber crime and critically examine mechanisms to detect and discourage such activities. 

3.  Assessment 

Component: Phase Test 1 Weighting: 15%  
Component: Phase Test 2 Weighting: 15%   

Component: Examination Weighting: 70%  

4.  Literature

Mandatory text: Hopwood, Leiner, Young (2008): Forensic Accounting, McGraw-Hill 

ACFI 3217 International Developments in Accounting
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Credit Value            15 UK credits=ECTS 7.5

Module Pre-requisites - The student must have a basic understanding of UK/International accounting 

1.  Module Characteristics 

This module will look at 

· international developments in accounting. 

· different approaches to developing accounting rules and regulations on the international stage. 

· current issues such as convergance/harmonisation of International Financial Reporting Standards (IFRS) and the problems associated with implementation. 

· the international practices of specific countries. 

· the impact of specific accounting problems such as goodwill, foreigh currency and inflation and compare international practices. 

· international accounting from the viewpoint of management. 

· global operations and performance evaluation in the context of globalisation.


2.  Learning and Teaching Strategies 
Lectures, seminars, case studies and scenarios will be used to deliver information and develop ideas.  Students will have the opportunity to develop an understanding of different approaches to developing accounting models and to evaluate the appropriateness of alternatives.  The case studies and scenarios will involve both individual and group work. 


3. Module Syllabus
· Conceptual Framework - the need for and stage of development. 

· IASB regulatory framework - Development and problems of implementation/enforcement. 

· European Union and Directives - influence on member states. 

· The role of social, political and legal systems on the development of accounting systems. 

· History of attempts at International Harmonisation. 

· Review of current state of Harmonisation and Convergence. 

· Problems faced by developing countries. 

· Comparative practices in specific countries/groups: USA, Europe, China. 

· Management Control of Global Operations International Performance Evaluation. 

· Accounting for Business Combinations and Goodwill. 

· Foreign Currency Translation problems. 

· Impact of Inflation and the accounting problems it presents.

4.  Assessment 

Coursework 1: Group assignment, 

Weighting: 45%  

Coursework 2: Individual essay,  

Weighting: 35%  

Phase Test: Multiple choice questions, 
Weighting: 20%  

MARK 3008 Marketing Project
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Credit Value: 30 UK credits = 15 ECTS
Required Prior Learning: 2 years of marketing-related studies 

1. Module Characteristics 
The Marketing Project allows students to develop a research topic of their choice. Students frequently expand on an area that has been of interest in previous marketing modules, link the study to issues from their work experience, or explore a topic that has not been studied in a formal module. With the guidance of a few lectures and appointments with an assigned project tutor, the project should demonstrate the application of academic theory to actual marketing situations. The module requires the student to be able to work independently and set their own goals in exchange for the opportunity to explore a topic that excites and interest them personally. 

2. Learning Outcomes
By the end of the module the student should be able to

· Research and analyse relevant academic literature 

· Design a research methodology to appropriately test the application of academic theory in business situations 

· Conduct primary research and defend the interpretation of the results 

· Evaluate the existing theory and recommend potential business applications


3. Learning and Teaching Strategies 

Self Study supported by introductory lectures and tutor guidance. Module documentation and guidance notes will be provided. 
4. Module Syllabus
· Developing a research topic 

· Literature search, evaluation and review 

· Creation of an appropriate research methodology 

· Academic writing conventions

5. Assessment
	Component type
	Description
	Length/ duration
	Assessment Weighting
	

	Coursework
Coursework
	Literature
Review Project
	 2000 words
12-14.000 words
	15%

85%
	


6. Module Learning Materials 
Mandatory text:
Mark Saunders, Phillip Lewis, Adrian Thornhill (2009): Research Methods for Business Students, 5e Prentice Hall. 
Journals and electronic resources:
Academy of Management Review, Administrative Science Quarterly, Journal of Business Research, Journal of Consumer Research, Journal of MacroMarketing, Journal of Marketing, Journal of Marketing Research, Marketing Science

 

MARK3012 Global Marketing Strategies
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Credit Value - 15 UK credits = 7.5 ECTS
Required Prior Learning: 2 years of marketing-related studies 

1. Module Characteristics 
This module builds on Basic Marketing and International Marketing modules, so it is assumed that the student has good general understanding of the subject. The module provides a more focussed look at the incentives and drives for firms to operate globally, as well as reviewing global strategies of firms. 

2. Learning and Teaching Strategies 

The module will consist of formal lectures, videos and group work sessions. The lectures will be interactive, with an emphasis on discussion and debate. Shared learning will also be through actual company analysis, strategies and recommendations and via group presentations and seminars. 

3. Learning Outcomes 

1   Defend a decision based on case material
2   Research and analyse global marketing for opportunities
3   Evaluate and defend presented decisions for global marketing programmes 

4. Module Syllabus
· Introduction to global imperative factors 

· The need for a global mindset 

· Global logics within the customer base/ industry environment 

· Global market assessment: The Chess Board 

· Spotting Global Trends 

· Global Business Strategies 

· Global Marketing Programmes 

· Implementing global mindsets


5. Assessment (may be subject to change) 

Group Report 

 
1000 words   
Weighting: 10%
Group Presentation 

30 mins  

Weighting: 50%
Individual Report 

2000 words  

Weighting: 40% 

6. Indicative Mandatory Text 

Jeannett, Hennessey: Global Marketing Strategies + Cases, 6/e, Houghton Mifflin

MARK 3014 Customer Management
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Credit Value: 15 UK credits = 7.5 ECTS
Required Prior Learning: 2 years of marketing-related studies 

1. Module Characteristics 

Revenue comes from customers. Good customer management is essential and it is now being recognised that there is a very strong link between customer management performance and overall business performance. Doing this means understanding which customers are profitable and which are not and then acquiring, retaining and developing the right customers in the most efficient way. 

2. Module Syllabus 

Definition and models of Customer Management/Customer Relationship Management 
CRM - a board level imperative 
Customer management model (Analysis and planning, developing the proposition, customer management activities, people and organisation, processes, information and technology, measurement, customer experience,competitors) 
Customer Review process and customer confidence 
Customer satisfaction and loyalty, customer delight 
Customer commitment (conversion model)· Information and technology (databases and data warehouses, data protection and privacy)· Analytical CRM (predictive modelling, data mining, cluster analysis etc) 
Analytical tools for determining customer worth (e.g. decile analysis, acquisition analysis, retention analysis, behaviour analysis, portfolio analysis, lifetime value analysis etc) 
Assessing and benchmarking customer management performance using CMAT? (Customer Management Assessment Tool) 
Customer value management, customer equity· Event driven marketing 
Correlation between CM performance and business performance 
Account management (GAM, KAM etc) 
Managing CRM projects - implementation and avoiding the pitfalls 
CRM in the public sector 

3. Assessment
	Component type
	Description
	Length/ duration
	Assessment Weighting
	

	Coursework

Coursework

 

Exam
	Phase test

Group presentation and report
	Up to 1 hour
@2500 word report

2 hours 
	20%

20%

 

60%
	



4. Module Learning Materials 
Indicative literature:
DYCHE J, The CRM Handbook: A business guide to customer relationship management, Harlow: Addison Wesley, 2001
FRIEDMAN L, Go-to-market Strategy: Advanced techniques for selling more products to more customers profitability, Oxford: Butterworth-Heinemann, 2002
WOODCOCK, N., STONE, M & STARKEY, M.W , State of the nation III: 2003 - a global study of how companies manage their customers, London, QCi Assessment Ltd 

Strategy Stream Modules

CORP 3364 Crisis & Business Continuity Management
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Credit Value            
15 UK credits=ECTS 7.5
Module Pre-requisites Two years study for a business or management related degree 

1. Module Highlights
	Business Continuity (BC) Management:
Introduction to BCM
Legal issues and BCM
Product liabilityand recall
Initiation of BCM
BC planning - BIA
BC planning - Further analysis
Risk assessment
Production of BC plans
Functional BC plans
BC implementation
BC testing
	Crisis Management:
Crises typologies.
The tangible and intangible costs of crises
The crisis process
External issue escalation
Normal accident theory (NAT)
High reliability theory (HRT)
Organisational culture and the crisis prone firm
Cultural dimensions of risk
Crisis communications
Handling the media
Learning from crises 


2. Learning Outcomes 

At the end of the module, students should be able to:

· Identify, evidence and diagnose the impact and dynamics of business and organisational interruptions 

· Understand the dynamic process of crisis development and systematically analyse vulnerabilities 

· Identify, quantify and prioritise risks whilst recognising the limitations of risk management 

· Critically evaluate the content and context of business continuity plans 

· Demonstrate decision making skills in simulated crises situations


3. Assessment
	Component Type(s)
	Description
	Duration of assessment
	Assessment Weighting
	

	Group Press Conference
	Group conference
	20 min. pr. group
	20%
	

	Reflective Personal Dossier
	Reflective Dossier
	1500 words 
	20%
	

	Summative examination
	Examination
	2 hours
	60%
	



4. Module Learning Materials 
Mandatory text:
Elliott, D., Swartz, E. and Herbane, B. (2002) Business Continuity Management - A Crisis Management Approach, Routledge, London.

Essential texts include:
Fink, S. (2002) Crisis Management: Planning for the Inevitable, iUniverse Inc,  Lincoln (New England)
Mitroff, I.I. and Anagnos, G. (2001) Managing Crises Before They Happen, Amacom, New York.
Perrow, C. (1999) Normal Accidents, Princeton University Press, New Jersey.
Reason, J. (1997) Human Error, Cambridge University Press, Cambridge 
Seymour, M. and Moore, S,. (2000) Effective Crisis Management, Continuum, London. Smith, Elliott (2006): Key Readings in Crisis Management
Turner, B. and Pidgeon, N. (1997) Man-Made Disasters,  Butterworth Heinemann, London

CORP 3500 E-Business
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Credit Value: 15 UK credits = 7.5 ECTS
Required Prior Learning: Business Economics or Research Issues and Analysis 

1. Module Characteristics 

This module is designed to provide an insight into some of the key managerial issues facing business organizations as they address the challenge of the Internet and electronic business with the new connected economy. In particular, the module will consider how this new connected economy is fundamentally changing existing business models by blurring sector and geographic boundaries, making pricing more transparent, shortening product life-cycles, and revolutionizing the supply chain. The module aims to 

Provide students with a broad understanding of e-business concepts, trends, opportunities and threats

· Consider the economics of the new economy 

· Provide an insight into strategies for the new economy, and the implications for Marketing, Strategy, HRM, and Operations Management within the organisation 

· Encourage students to explore new business models that exploit internet technologies 

· Examine some of the key legal, regulatory, security, and ethical issues 

· Speculate on the future prospects and directions for E-Business.


2. Learning and Teaching Strategies 

In order to successfully complete this module, students will need to:Undertake extensive desk research for their assignments.Attend and participate in lectures, presentations, case study analysis, and group discussions.Keep abreast of evolving e-business issues in the quality press and leading academic journals. 

3. Module Key Words 
Direct Marketing, E-Auctions, E-Business, E-Commerce, Electronic Business, Electronic Commerce,Information Technology, Strategic Management, Supply Chain 

4. Assessment
	Component type
	Description
	Duration of assessment
	Assessment weighting
	

	Individual assignment
	Individual written assignment in essay form
	1500-2000 words
	30%
	

	Tutorial Presentation & debate
	Group presentation (maximum 2 or 3 students per group
	20 minutes + support evidence
	20%
	

	Exam
	Individual exam, closed book, two essay type questions from six
	2 hours
	50%
	



5. Module Learning Materials 

Mandatory text:
Chaffey, D (2009) E-Business and E-Commerce Management, 4e, Prentice Hall 

Module Website available.
 

CORP 3506 Creative Action in Organisations
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Credit Value: 15 UK credits = 7.5 ECTS 
Module Pre-requisites: None. 

1. Module Characteristics 
This module aims to introduce students to managing 'outside the box' and to understand external and internal business environments through creative perspectives.  For example, it uses experiential learning such as cross - cultural negotiations, to encourage students to apply contemporary concepts of managing relationships in global industry networks. 

The module uses both strategic management and strategic marketing philosophies to illuminate entrepreneurial (growth in small firms) and intrapreneurial (renewal in large organisations) behaviour, and to explore the nature of creative organisational climates. 

2. Learning Outcomes 
Students should: 
· Demonstrate the application of creative management and marketing techniques, entrepreneurship and intrapreneurship, to real-life business situations. 

· Synthesise analytical frameworks of creative management and marketing at individual, group and organisational levels. 

· Demonstrate an understanding of the barriers and enablers to building successful creative business relationships. 
3. Learning and Teaching Strategies 
Lectures will be used to introduce topics and stimulate creative action in tutorials. Students are expected to complete additional preparatory work prior to tutorials. Tutorials exercises will be progressive, leading towards the two formal assessment components based on group and individual learning. 

The tutorial and assessed work will help develop a range of skills, including the ability to develop and manage networks of strategic business relationships with an emphasis on creative idea implementation for competitive advantage. In this way students should be able to demonstrate the grounding of theory to best practice. 

4. Assessment Criteria 
· Group-based simulation - 50% 

· Individual portfolio of evidence based on learning outcomes - 50% 

The assessment strategy will entail the creation of simulated networks of small, medium and large organisations (value chains), and demonstrations via creative scenarios of entrepreneurial and intrapreneurial behaviour - 

5. Module learning materials 
· Mandatory text: Kaufman, Sternberg (2006): The International Handbook of Creativity, Cambridge University

· Bibliography 

· Journals 

· Electronic databases and AV Materials 

CORP 3600 Greening Business
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Credit Value: 15 UK credits = 7.5 ECTS

Required Prior Learning: None 

1. Module Characteristics 

The module focuses on the increasingly important question of the environmental impact of business organisations and on business responses to external demands for improvements in environmental performance. It examines the context, process and content of corporate greening and seeks to place firm-level responses within a broader, historical, social, economic and political framework. 

2. Module Syllabus
· Business and the natural environment 

· Alternative growth paradigms 

· The rise of environmental concern 

· Governmental approaches to environmental change 

· The process of corporate greening 

· The costs and benefits of corporate ecological responsiveness 

· Firm-level responses 

· Managing for environmental change 

· The sustainable business organisation


3. Assessment
	Component type
	Description
	Length/ duration
	Assessment Weighting
	

	Individual assignment

 


Individual assignment


Exam
	Individual outline project or essay proposal

Individual Essay or Project

Individual closed book exam
	






2 hours
	20%

 

 

30%

 

50%
	



4. Module Learning Materials 
A comprehensive list of over 150 recommended items is provided in the student handbook which supports this module. It contains books, journal articles, research monographs, electronic sources 
5 TEACHING AND LEARNING

5.1 General Approach

This degree is concerned with both the acquisition of a body of theory and its evaluation in the light of the practical circumstances surrounding modern organisation life. Thus, while theory may be adequately presented by the use of traditional teaching methods, formal lectures do no more than provide a foundation which permits the student to participate in the learning process.  Therefore, students take a large measure of responsibility for their own learning and intellectual development.   

5.2 Specific Methodology

Teaching methods will include the use of the following:

All modules in the programme of study are taught through a process of directed reading which is elaborated upon through lectures and reinforced by the use of essays or practical written or class assignments.

Beyond this, depending upon the nature of the module, all or some of the following teaching methods will also be employed:

(1)
Seminars/Tutorials - through which the student can develop a range of communication and inter-personal skills while taking the opportunity to relate theory to practice in a group setting.

(2)
Projects and computer based exercises - to enable the student to develop a range of skills appropriate to the needs of modern managers.

(3)
Case studies - which enable students to examine, analyse and solve problems of a real and practical nature. This method also provides the student with real-life experience beyond his/her present work position.

(4)
Visiting Speakers - provide opportunities for students to learn from practising managers and/or others possessing valuable expertise.

The teaching/learning methods enumerated above will create a learning environment in which the students play an active role rather than passively receive information by way of exclusively conventional teaching. To achieve this, the students will be encouraged to adopt a knowledge-seeking attitude and to build up confidence in their own ability to learn and communicate. This will include the training and use of presentations in front of class and/or camera.
5.3 Attendance

To progress satisfactorily on the course a good standard of attendance is required.  This is monitored.  A record of students’ attendance in small group meetings is kept.  In case students are absent due to illness, their absence is noted.  Full medical certificates should be available when sickness or absence is for more than three days or when illness interferes with vital presentations or the completion of assessed work.
Please note that a major purpose of this monitoring is to help and advise students with regard to an appropriate way to approach their studies.  Where a student problem is identified, the student will be advised to consult the relevant authorities or designated persons for advice and assistance.

5.4
Coursework

Coursework is central to all programmes of study. This may be in the form of group assignments, individual essays, plenary presentations and multiple choice (M/C) tests. M/C tests may be used on some modules to interrogate understanding of concepts, often requiring an ability to distinguish between nuances of terminology. 

The following section demonstrates the importance attached to coursework assignments:

The essay component is designed to enable students to research a topic and to structure a discussion based upon wider reading and critical thinking. The students must produce a coherent, well structured, single voiced narrative, written in good English. They should substantiate their points with expert statement, or empirical evidence wherever possible… A proper system of citation should be used and a bibliographical section must include all sources used, and these should be accurately recorded. Word limits must be adhered to, and where appropriate, additional detail about theory or evidence which might be deemed to interrupt the flow of the narrative, should be included as appendices.

6. ASSESSMENTS

The De Montfort University Regulations set out in the university's Handbook & Regulations for Undergraduate Awards will apply to all matters pertaining to assessment, academic progress and discipline except in so far as local conditions suggest the course specific regulations indicated below should apply. The regulations are published on the internet via: http://mle.dmu.ac.uk/regulations/index.htm

The quality of assessment is guaranteed using the following system: Academic staff at Niels Brock mark student in-course and examination material. This is then sent to DMU module leaders, who moderate the work in the context of other module work produced across the university. Finally the material is set before an external examiner from another university who judges the overall quality of the work, and the appropriateness of the grades awarded.

6.1 Grade descriptors

This is a guide to the criteria used by staff in assigning a mark to a piece of work.  The final mark awarded to a piece of work will be informed by its predominant character.  In each Mark Range the criteria indicate the quality of the work.  Within each band it is possible for a piece of work to have some flaws provided that such weaknesses are sufficiently compensated by the quality of the remainder of the work.  These principles apply to all formally assessed work with some differences in emphasis for assessments completed in different circumstances.  For example, the standards for English and referencing are likely to be higher for coursework than for examinations (for instance, exam answers would not normally include detailed references to cited works but, where appropriate, the latter should appear in coursework).  

Markers are encouraged to use the full range of marks from 0-100%.  They will signal first class answers by awarding marks above 70% and marks above 80% will be used to indicate outstanding work.  Thus in principle, a technically excellent answer may merit a first class mark overall, even if it is slightly deficient in terms of structure or grammar.  Conversely, marks below 40% will indicate a Fail grade (shown in the Grade Descriptors by the shaded boxes) and will be awarded for answers that fail to demonstrate a satisfactory achievement of the assessment’s learning outcomes.  For example, an answer that indicates a complete ignorance of the relevant subject content will fail, even if it is presented in the correct format. 

6.2 Marking Scale

Module marks reflect the assessment criteria and weighting between assessment components that are specified in the module template. 
	Mark Range
	Criteria

	90-100%
	Indicates that no fault can be found with the work other than very minor errors, for example typographical, or perhaps failure to satisfy the most challenging and exacting demands of the assessment.

	80-89%
	Indicates a very high level of understanding evidenced by an ability to engage critically and analytically with source material.  Likely to exhibit independent lines of argument. Only minor errors or omissions.

	70-79%
	Judged to be very good, yet not outstanding. May contain minor errors or omissions. A well developed response showing clear knowledge and the ability to interpret and/or apply that knowledge.

	60-69%
	Indicates a sound understanding of basic points and principles but with some failure to express or to apply them properly. Hence the answer is essentially correct, has some errors or omissions, and is not seriously flawed. 

	50-59%
	Indicates a more limited understanding of basic points and principles, with significant errors and omissions.  These errors and omissions, however, do not cast doubt on the basic level of understanding.

	40-49%
	Indicates questionable understanding of basic points and principles yet sufficient to show that learning outcomes have been achieved at a rudimentary level.

	30-39%
	Indicates an answer that shows only weakly developed elements of understanding.  The learning outcomes have been insufficiently realised.

	20-29%
	Very little knowledge has been demonstrated and the presentation shows little coherence of material or argument.

	0-19%
	Only isolated or no knowledge displayed.


6.3   Comparison of Marking Scales

	UK grading scale
	90-100
	80-89
	70-79
	60-69
	50-59
	45-49
	40-44
	30-39
	20-29
	0-19

	DK 13-point grading scale
	13
	11
	10
	9
	8
	7
	6
	5
	03
	00

	DK 7-point grading scale
	12
	12
	10
	7
	7
	4
	02
	00
	00
	-3

	ECTS grading scale
	A
	A
	B
	C
	C
	D
	E
	Fx
	Fx
	F


6.4 Feedback

Feedback on formal assessments should be linked to the marking criteria.  This feedback can take different forms, including generic oral feedback to a whole class or individual comment sheets.  

Students may expect to receive preliminary coursework feedback from module teachers within 2-4 weeks. This will often be in a standardised format incorporating the option of individual comments and advice. However students should note that until in-course work and examination papers have been moderated by DMU module leaders, considered by external examiners, and approved and ratified by the Subject Authority Boards (SABs) and the Faculty Ratification Panel at DMU, all marks remain provisional. Final marks will be released approx. one month after the exams. No additional feedback is given after the exams.

6.5 Serious Failures

The Programme Team at Niels Brock in consultation with the Programme Co-ordinator at DMU reserves the right to indicate to a student that the level of performance achieved is unlikely to be sufficient to complete the programme successfully.

In such cases students will be advised to withdraw but they will not be obliged to do so. The decision to remain on the programme, and improve the performance standard, or to interrupt study so as to be able to sort out any difficulties, remains with the student.

7. EXAMS

Especially for Danish students, it is worth noticing that there are significant differences between British and Danish higher education exams. Where Danish programmes often provide the privilege of 4-5 hours with open books, UK university examinations, including the BA (Hons) Business Administration degree, are normally 2 or 3-hour closed book tests.  This obviously requires a higher degree of “ready-to-go” skills, which – once mastered – are extra assets in a business career.

Exams reflect the range of types of assignments undertaken as coursework. Thus they may be based upon case studies and case study questions, which require students to answer the questions using a variety of written formats. On other occasions students are required to write essay answers to a specified number of questions, which the student selects from a larger number of questions. Students are expected to demonstrate their ability to analyse the situation, synthesise and apply their knowledge of alternative theories to solving the problem in question.

8.
 REASSESSMENT 

Below items are meant for easy reference to students and staff at Niels Brock, Copenhagen.

For full details, please go to: Handbook & Regulations for Undergraduate Awards

1. All modules must be passed (40%+ or compensated fail/general credit) in order to be awarded an Honours Degree (first/upper second/lower second/third class)

2. “Compensated Fail”:

Students can receive general credit for modules totalling 30 UK credits, in which they have achieved final grades between 30-39% and thereby still get an Honours Degree. 

If students achieve a compensated fail in up to either two 15 credit or one 30 credit module, with the remaining modules all having been passed at 40% or above, this means that they have satisfied the minimum award criteria. Students will automatically receive their degree and will not be entitled to take any resits.  
3. If students do not satisfy the minimum award criteria as detailed above, they are entitled to resit failed modules (<40%) totalling 60 UK credits in any combination, e.g. one attempt at two 30 credit modules, or two attempts at one 30 credit module. One module attempt may consist of redoing failed coursework and/or retaking the exam.

9.         CLASSIFICATION OF AWARD

The university's regulations in relation to assessment, classifications and re-assessment are complex.  For further information consult the university’s “Handbook and Regulations for Undergraduate Awards.” These regulations are published on the Internet via: http://mle.dmu.ac.uk/regulations/index.htm
The Handbook and Regulations provides information on such issues as:

· A description of the Undergraduate Modular Scheme

· Requirements for awards

· The assessment scheme and regulations

· Progression regulations between years of your programme

· Reassessment opportunities

· The determination of honours classifications

Regulations are complex, but in simple terms your degree classification will be based upon the average mark obtained across your modules.  Honours classifications are as follows:

Honours Classification 

	Classification
	Grade Point Average

	
	
From
	
To

	
First
	
70

	
-

	
Upper Second (2.1)
	
60
	
69.9

	
Lower Second (2.2)
	
50
	
59.9

	
Third
	
40
	
49.9


10.
MANAGEMENT   POLICIES                                                                                                           

Overall responsibility for the supervision, co-ordination, development and management of the partnership between DMU and Niels Brock College rests with the Subject Authority Board (SAB) of the Department of Strategy and Management at DMU. Liaison between the Strategy and Management SAB and Niels Brock is undertaken by the DMU Programme Co-ordinator Kit Jackson. 

Modules offered at Niels Brock come from a number of subject areas in addition to Strategy and Management (CORP modules). The Department of Marketing has academic responsibility for modules prefixed with the letters MARK, and the Department of Accounting and Finance has academic responsibility for modules prefixed with the letters ACFI.

Academic staff from Niels Brock may and do attend Subject Authority Board Meetings.

10.1 De Montfort University Policy

It is University Policy that:

· a student is entitled to the fullest information possible about his/her academic and personal development

· there should be someone  who can, if necessary, draw the attention of the Subject Assessment Board to any problems that have arisen and which need to be taken into account in any assessment

The University views as fundamental the importance of establishing a rapport between students and staff that enables information to be exchanged and appropriate counsel given.  Individual support in academic departments is not an alternative to Student Counselling or other student services, but rather as an academic working relationship in which the tutor does not look for problems but should be in a position to identify them and enable the student to seek appropriate help.

10.2 
Niels Brock Policy

It is Niels Brock policy that our work and everyday are based on our 4 values;

· Respect

· Development

· Excellence

· Professionalism

We strive to incorporate these values in our daily work and hope to witness the values exemplified in numerous ways. The values are designed to ensure that your stay at Niels Brock will be remembered as a positive and wonderful experience.

10.3 Programme Management, Copenhagen:

	John Cyril Knudsen

Programme Manager

Niels Brock 

Higher Education

Kultorvet 2 

Room 404

DK-1175 Copenhagen K

Denmark

T: (+45) 3341 9452

F: (+45) 3341 9192

E: jkn@brock.dk
Office hours:

Mon-Fri 09-13
	Patrick Blessinger

Programme Coordinator/

Academic Counsellor

Niels Brock 

Higher Education

Kultorvet 2 

Room 404

DK-1175 Copenhagen K

Denmark

T: (+45) 3341 9452

F: (+45) 3341 9192

E: pabl@niels.brock.dk
Office hours:

Mon 16:00-16:50

Thu 16:00-16:50

or by appointment
	Xia Wang (Meiline)

Programme Secretary

Niels Brock

Higher Education

Kultorvet 2 

Room 402

DK-1175 Copenhagen K

Denmark

T: (+45) 3341 9527

F: (+45) 3341 9192

E: xwa@brock.dk
Office hours:

Mon-Fri 8-12


10.4 
Student Feedback

Programme feedback meetings are held monthly between student representatives and programme staff at Niels Brock.
Feedback to students from staff on their progression is predominantly made via the General Feedback Form which is employed over a wide range of coursework assignments.

Student feedback about modules is obtained using De Montfort University module evaluation forms at the end of the course. 
Informal feedback by students to any member of staff is always welcomed as a more immediate method of communicating about the running of modules or the entire programme of study.

11.  LEARNING environment and resources

Teaching will take place at one of the following Niels Brock city sites:

	Kultorvet 2 (classrooms, offices)

Nørre Voldgade 34 (library)


	Klareboderne 1 

Julius Thomsens Plads 6-10




All locations are centrally situated near the Nørreport or Forum Metro Stations. 

College facilities include e-learning centres, a business library, multimedia studio, lecture and assembly halls, cafeterias and open-air recreational areas. There is easy access to the City-, University-, Royal- and Business School libraries in Copenhagen.

11.1 
Niels Brock Online (BON)

The latest information on the programme or modules will be made available at the electronic site accessed via www.brock.dk. Here you will find general information and teachers’ notes and instructions.

The web-site offers course room facilities for the exchange of news and views on assignments and events. 

11.2 
DMU Online

Once registered by De Montfort University students will have free access to the DMU website and library databases via www.dmu.ac.uk. Current products available include: 

· Blackboard with module information

· Managed Learning Environment (MLE)- students’ profiles and results

· Searchbank (including 400 journals and magazines selected to reflect popular titles in British Business School libraries)

· Profound (Trade press and newspapers from around the world).

Interim assessment results will be found at the mydmu section of www.dmu.ac.uk from January onwards.

11.3 Academic Counselling  

If students encounter any problem that affects their studies, they are advised to get in touch with the Academic Counsellor at Niels Brock who will help them come to terms with any set of problems, however trivial or serious. What they discuss will be strictly confident, unless they give the counsellor specific permission to contact someone else to help solve their problem.  

11.4 Honours Club

Niels Brock has established an Advisory Board with the aim of providing the programme with expert input from former graduates, now hard-working and experienced employees/managers.

The Honours Club Advisory Board  offers current input on the needs and development of trade and industry and the Club members function as advisors to the students regarding their studies and questions on the ´afterlife´ of the BA Programme – what to do and where to go. 

The Advisors may also participate in network arrangements and other components of the BA Programme, e.g. Monthly Meetings. Furthermore, the Honours Club will provide networking opportunities which will grow in time and become a unique aspect of the BA (Hons) Programme. 

11.5 Tuition fees

When studying for an international degree, the participant is required to pay full tuition. 

The tuition fee is very favourable compared to similar professional training and degree programmes on commercial terms.

The tuition fee for 2009-2010 is DKK 75,000. This applies to all nationalities. 

Scholarship fee reduction: Students holding excellent academic records and demonstrating essential support to fellow students during their first semester may in December apply to the Scholarship Committee for a reduction of their second semester fee. 

11.6 Validation, Approval and Quality Assurance

The BA (Hons) Business Administration programme is subjected to a strict protocol of approval, validation and quality assurance. The first validation process in 1998 paved the way for the start of the programme delivery by Niels Brock in 1999 and the collaborative agreement between De Montfort University is critically reviewed every 3 years before renewal. In 2003 the collaborative arrangement was audited by the UK Quality Assurance Agency and in 2007 the programme was approved by the Danish Evaluation Institute (EVA).
12.
PROFILES

Niels Brock 

Niels Brock is the largest business college in Denmark. Founded in 1881 its name commemorates the merchant Niels Brock, one of the initiators of business education in Denmark. Throughout its history many famous and successful people have undertaken their training at the College, thus contributing to the excellent reputation it enjoys today. All departments have close links with business and industry to meet the educational needs of Danish and international companies and have partnerships with colleges and universities world-wide.

Further information on certificate, diploma, and degree programmes is available at www.brock.dk
De Montfort University

De Montfort University is a pioneering and innovative institution and one of Britain´s largest universities with around 30,000 students enjoying a high rank in the university sector. De Montfort values the importance of research and scholarship as evidence that teaching programmes are based on up-to-date academic and business-related knowledge. The university is based in Leicester, Great Britain, and has a significant and growing international dimension to its activities.

International links include more than 60 universities and colleges in 40 countries. Partnership agreements allow De Montfort University programmes to be delivered internationally under a strict regime of quality control, so as to ensure consistency of academic standards. These arrangements exist in Denmark, Germany, Holland, Hong Kong, India, Indonesia, Malaysia, Singapore, and South Africa.

Further information on undergraduate, postgraduate and professional programmes is available at www.dmu.ac.uk
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